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Every day, people see hundreds of advertisements. They appear on television, social media, websites, buses, and 
even in schools. Because advertising is everywhere, some people believe it should be banned completely. Others 
argue that advertising is an important part of modern life. This raises the question: should advertising be banned?

One argument in favour of banning advertising is that it can influence people too strongly. Companies often use 
attractive images and emotional messages to persuade customers to buy products they do not really need. Young 
people are especially affected because they may find it difficult to recognise advertising strategies. On the other 
hand, advertisements provide information about new products and services. Without advertising, consumers might 
not know about useful offers or innovations.
Another argument for a ban is that advertising can create unrealistic expectations. Many advertisements show 
perfect lifestyles, perfect bodies, and expensive products. This can make people feel dissatisfied with their own 
lives. However, supporters of advertising point out that people are responsible for their own decisions. They argue 
that most consumers understand that advertisements are designed to make products look attractive.
A further reason for banning advertising is that it encourages unnecessary consumption. People may spend money 
on things they do not need, which can harm both their finances and the environment. In contrast, advertising is 
important for businesses because it helps them reach customers. Many companies depend on advertising to 
increase sales and remain competitive. A complete ban could therefore have negative effects on the economy.

In conclusion, there are strong arguments both for and against banning advertising. While advertising can 
influence people and encourage excessive consumption, it also provides information and supports businesses. In 
the future, I believe that governments should introduce stricter rules for advertising instead of banning it 
completely.


